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This document aims to inform parents of the 

knowledge and skills their children acquire and 

why they learn what they do over the course of 

their five years in Salendine Nook High School. 
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Our Vision/Intent 
 

Enterprise is a qualification for students interested in taking a hands-on course alongside their GCSEs 

that will offer them an insight into what it is like to work the Enterprise sector. Enterprise is an important 

part of the business sector and plays a major role in the UK’s global economic status, with SMEs 

accounting for about half the turnover in the UK private sector.  

 

This course will give students a broad insight into entrepreneurship and the skills, knowledge and 

attitudes that underpin it, allowing them to decide whether it is a career pathway they would like to 

pursue, while keeping their options for progression wide open. 

 

 

 

The Principles which Underpin our Curriculum 
 

The BTEC Tech Award combines theory with plenty of practical application, giving students the 

opportunity to put their skills and knowledge into action in both learning and assessment, embedding 

knowledge and ensuring students fully connect knowledge to practice.  

 

Through the two internally assessed units, students complete realistic tasks and activities that allow 

them to evidence core knowledge, understanding and skills, as well as reflective practice.  This works as 

embedding learning through application.  The Tech Award qualifications are designed to help students 

explore what it’s like to work in the sector and gain the underpinning knowledge and skills required to 

work in it.  Whilst developing key knowledge, skills and behaviours, and learn about essential  

tools, techniques, and equipment. Finally allowing them to apply their learning to real-life contexts and 

vocational scenarios in both learning and assessment. 

 

The Research behind our Rationale 
 

Rosenshein’s research- repetition of topics underpins the structure of the course as unit 3 is a revision 

topic in preparation for exams. Students regularly review learning and revisit topics as they are used to 

build on learning from previous topics. Students are encourage to develop and focus on their own style of 

learning to allow them to approach learning in a style that suits them. 
 

We also make use of connectiveness1 in business studies, Connectedness is one of the central and most 

important elements of 21st Century education. We increasingly appreciate the importance of learning 

within and with the support of communities. Connected learning ensures students link their knowledge to 

real life.  This is seen with the context use and the frequent use of real life examples.   

 

 

 

 

 

 

 

                                           
1 Connectedness – D Zyngier - https://www.researchgate.net/publication/275036731_Connectedness_--

_Isn't_it_Time_that_Education_Came_Out_from_Behind_the_Classroom_Door_and_Rediscovered_Social_Justice  

https://www.researchgate.net/publication/275036731_Connectedness_--_Isn't_it_Time_that_Education_Came_Out_from_Behind_the_Classroom_Door_and_Rediscovered_Social_Justice
https://www.researchgate.net/publication/275036731_Connectedness_--_Isn't_it_Time_that_Education_Came_Out_from_Behind_the_Classroom_Door_and_Rediscovered_Social_Justice


Curriculum Rationale         

3 

 

Key Stage Four 
 

The Pearson BTEC Level 1/Level 2 Tech Award in Enterprise gives students the opportunity to develop 

sector-specific applied knowledge and understanding through realistic vocational contexts. Students will  

have the opportunity to develop applied knowledge and skills.   

 

This qualification has both examined content (40%) and Coursework based content (30% x 2) allowing 

the students to build up their grade throughout their two years of study.  Students will explore different 

enterprises to develop their knowledge and understanding of the characteristics of enterprises and the 

skills needed by entrepreneurs to be  successful. Students will explore how enterprises use market 

research to find out about their customer needs and competitor behaviour and how internal and external 

factors may affect enterprises. 

 

Year 10 
 

We deliver the coursework elements in year 10 giving student the most time to complete the learning 

needed to succeed at the coursework tasks.   

 

Component 1 

This component will give students an understanding of the factors that contribute to a successful 

enterprise. They will develop transferable skills, such as research and data analysis, which will support 

their progression to Level 2 or Level 3 vocational or academic qualifications. 

 

The three learning outcomes are: 

 

A Understand how and why enterprises and entrepreneurs are successful 

B Understand customer needs and competitor behaviour through market research 

C Understand how the outcomes of situational analyses may affect enterprises 

 

The students will be taught the content needed to access the coursework to complete for their 

coursework.  This alone is a technique and students will be given time to complete a mock coursework to 

understand how to prepare and approach the coursework. 

 

Pearson sets the coursework for the assessment of this component. The coursework for this component 

consists of three tasks. 

 

● In response to Task 1, students will use the information provided on the sectors to select and research 

an appropriate enterprise and their associated entrepreneur(s), exploring how the activities of the 

enterprise and the skills and characteristics of the entrepreneur(s) help the enterprise to achieve their 

aims.  

● In response to Task 2, students will investigate the market research methods currently used by their 

chosen enterprise and explore the information this provides the enterprise on their customers and 

competitors, making recommendations for improvements to these methods.   

 

● In response to Task 3, students analyse PEST and SWOT factors to make supported judgements on the 

actions the enterprise could take and make supported judgements on opportunities and threats as a 

result.  

 

The coursework will take approximately 6 hours of monitored preparation and 5 supervised hours to 

complete 
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Component 2 

Students will generate two realistic ideas for a micro-enterprise and choose one of these  to plan within 

budget. They will individually present their business plan for their idea and review the production and 

delivery of their presentation to make recommendations for improvements. 

 

Learning outcomes 

A Choose an idea and produce a plan for a micro-enterprise idea 

B Present a plan for the micro-enterprise idea to meet specific requirements 

C Review the presentation of the micro-enterprise idea to meet specific requirements 

 

The students will be taught the content needed to access the coursework to complete for their 

coursework.  This alone is a technique and students will be given time to complete a mock coursework to 

understand how to prepare and approach the coursework. 

 

Pearson sets the coursework for the assessment of this component.  

The coursework for this component consists of two tasks. 

● In response to Task 1, students will use research methods to choose and reject ideas for a micro-

enterprise and develop a business plan. 

● In response to Task 2, students will present their business plan and review the  production and delivery 

of their presentation.  

 

The coursework will take approximately 6 hours of monitored preparation and  7 supervised hours to 

complete. 

 

Year 11 

 
In this component the students will consider how small and medium-sized enterprises (SMEs) use 

marketing and finance. They will look at the different elements of the marketing mix in order to be able 

to identify target markets, make marketing decisions and put forward marketing suggestions for 

enterprises to use to increase their success in the future. They will analyse financial information in 

context, complete and use financial documents and financial statements. They will consider different 

payment methods. They will investigate profitability and liquidity and its effects on a given enterprise 

using ratios (the formulae will be provided). They will consider the importance of financial planning and 

forecasting for an enterprise, make financial decisions and recommend suggestions for improvements. 

 

The finals assessment is an external exam (Worth 40% of the final grade) This external component builds 

on knowledge, understanding and practices acquired and developed in Components 1 and 2, and 

includes synoptic assessment. Students will be provided with a case study of a small to medium-sized 

enterprise (SME), and a number of questions to answer 

 

The assessment objectives are as follows: 

AO1 Knowledge: Demonstrate knowledge of marketing terms and principles and financial information in 

relation to a given enterprise  

AO2 Understanding: Demonstrate understanding of marketing terms and principles and financial 

information in relation to a given enterprise  

AO3 Analyse and interpret marketing information and financial data, making connections to inform 

solutions  

AO4 Evaluate marketing and financial information in context to make reasoned judgements and 

decisions 


